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Overview of Malil

This document shows how to create and configure Mail recommendations widgets and generatethe HTML
links to insert into your Mail campaigns. Mail enriches a campaign by adding personalized product suggestions to
the email template. Also, marketers can construct the entire email around personalized product suggestions
fortheultimate |-to-| email communication. Mail dramatically increases click-through-rates and engagement
to drive more revenue through the email channel.

Each Mail recipient gets dynamically generated, personalized product recommendations that are based on indi-
vidual browsing behavior of the visitor on your website. So, each recipeint gets personalized product sug-
gestions thatare relevantto theindividual.

Use Mail in any type of email campaign: in marketing campaigns, and in transactional and automated triggered
emails such as abandoned basket, welcome messages, order confirmation, order dispatched messages, and so
on.

Configuring Mail is simple with numerous options for strategy, filter,and fine-tuning. The Mail tool is completely
ESP-agnosticand there is no complexintegration required.

Episervertracking and Mail assign a unique Customer User ID (CUID) to any device the visitor is using to con-
nect to your website. When a visitor identifies him- or herself on the site—bylogging in, placing an order, or oth-
erwise providing an email address, or by clicking a Mail product recommendation in an email they received—
Episerver automatically converts the CUID into a KUID (Known User ID), linking behavior tracked on the
devicetotheuser's email address. This enables instant delivery of product suggestions according to specified
strategies, and the visitor's behavior.

If a visitor connects on another device, Episerver automatically connects the different CUIDs to a single KUID
associated with that email address. In this way, personalization works consistently across the devices with which
avisitor engages.

Mail product recommendations are delivered at the point of opening the email as two images:

e Theactual productimage from your own image library.

o Theproductinformation image, which shows text, such as the product title and price.

Justadd Episerver HTML links to your campaign that generate the images within the campaign.

© Episerver2019



6 | Episerver Reach User Guide 19-1

Accessing Mail

You can access Mail through the Episerver for the Personalization Portal.

|. LogintotheforthePersonalization Portal with your credentials. If you do not have your login details,
contact developersupport@episerver.com.

Email: user@site.com

Password: TLITYTTTIY Y

Forgot password?  Remember me:

2. Clickthe Mail tab in the navigation bar. In the Mail interface, you can create new campaigns, and view or
editthe Mail campaigns that you have already set up.

© Episerver2019


mailto:developersupport@episerver.com?subject=Episerver Personalization - Mail

Accessing Mail | 7

W, Reports Merchandisi Mail - Triggers Promote

Manage your Mail campaign Create a new campaign

Campaign name - Widget ID ¢ Edit - Status - Delete - Copy
Example 1 10450 @ 1] W 5]
Example 3 10700 Fd I o o]
Example? 10500 rd 1 w 533
Fargotten basket 10400 g 1 w 3]

© 2017 Episerver

W, Reports Merchandising Mail ~ Triggers Promote

Manage your Mail campaign Create a new campaign

Campaign name - Widget ID ¢ Edit - Status - Delete - Copy
Example 1 10450 @ 1] 7} o]
Example 3 10700 rd n W o]
Example2 10500 s 1] w e}
Fargotten basket 10400 ' 1} w O

© 2017 Episerver

« Edit. Click Edit # or a campaign name to open the configuration page for that campaign so
you can edit it.

o Status. Click Activate it B to switch on a campaign or Pause it Il to switch off a campaign.
« Delete. Click Delete ™ to delete a campaign. A confirmation box appears.

« Copy. Click Copy 7 to create a duplicate of an existing campaign. Then click Edit # for the
new campaign to make changes to it.

© Episerver2019
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Setting up a Mail campaign

To create a new Mail campaign, you can either click Createa new campaign fromthe Mail overview screen, or
select the Mail > New campaign tab. The campaign editing screen appears. There are three main steps in the
set-up process:

« Styling the product information image

« Configuring recommendation strategies

e Previewing and generating the recommendations code

Styling the product information image

The Style editor step lets you configure the way the product information image appears for email recom-
mendations. Your modifications are displayed in the Preview section.

o Campaign. The name of your Mail campaign.

« Image. Modifythe dimensions (number of pixels) and background color (hexadecimal values) of the
product information image.

Note: Thesize of the actual productimage will not change because thatimage is
delivered with the same size as it is provided from your systemto Episerver in the
product catalog feed.

© Episerver2019
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The Text styles section defines the font attributes:

o Title. Modifythe fontattributes and alignment of the product title.
o Price. Modifythe font attributes and alignment of the product price.

Reports Merchan

Triggers Promote Account -

New campaign

Configure your Mail campaign Create a new campaign

Style editor Configuration HTML and preview
Campaign
Example 1
Product information image Show advanced settings @
Image Text styles
Width 100 px Title Price
Height 60 pX Colour #0000 [ | Colour #00ff00 ||
Colour #ffffo0 Font Arial v Font Arial v
Style Bold v Style Bold v
Size 12 px Size 18 PX

Preview

Product title My test product

iy test product

£ 5.00

/-

Product price 5.00

Each recommendation is composed of two images:
1. The image of the recommended product.

2. The image of all the text that accompanies the recommended product, i.e. the product title, the product price, a discount and so on.

This page allows you to define the style of the accompanying text. Click Show advanced settings to show the HTML/CSS code. In this advanced

mode you will be able to edit the HTML/CSS to style the accompanying product text. The preview pane reflects your changes, so fesl free to play
around with the available options before saving.

[# Save campaign Cancel

© 2017 Episerver
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Click Show advanced settings to edit HTML and CSS for the image. You can edit other elements, such as dis-
playing Was prices or product ratings. The product information image is rendered in a similar way thata
browser does, so you can use standard HTML and CSS.

Click Need help@ for information about the syntax of variables and logical operations.

W Reports Merchandising Mail ~ Triggers Promote Account ~

In advanced mode you will be able to use normal html/css to style these pieces of content.

Advanced Need help @

<style>

#content {
background-color:#ff{{ff;
width:1@8px;
height:1l@@px;

#title {
text-align:left;
color:#082020;
font-family:Arial;
font-weight:bold;
font-size:12px;
display:block;
clear:both;

#price {
text-align:left;
color:#082020;
font-family:Arial;
font-size: H
display:
clear:both;

Select the Configuration step next.

Configuring recommendation strategies

In the Configuration step, specify how many products you want to appear in the Mail campaign, specify loc-
alization settings, add third-partytracking code, and configure the recommendation strategies.

|. Setthenumber of products you wantto display in the campaign in the Number of products field.

2. Ifyoursiteis multi-lingual and is being tracked under a single account in the Episerverfor the Per-
sonalization Portal, select the appropriate locale for the Mail campaign. The Locale field refers to the lan-
guageto be used in the text of the product recommendations.

3. Ifyouwanttoaddthird-partyanalytics codeto the product recommendations to track their per-
formance in tools such as Google Analytics, Coremetrics, Omniture and so on,add the tracking para-
meter generated by your preferred analytics tool in the Tracking code field.

© Episerver2019
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W, Reports Merchandising Mail ~ Triggers Promote Account -

New campaign Product sets | Customise email attributes
Configure your Mail campaign Create a new campaign

Style editor Configuration HTML and preview

Widget setup Tracking

Number of products @ Please insert here any tracking code you want to be added in the preduct link url
Locale Tracking code D

Mo repeat (in days) 0 v

Use top-ups? =

4. In No repeat (in days), set the number of consecutive days that recommendations are not repeated in
multiple emails for the same campaign. For example, if you sent a Daily Deals type of email and you want
to ensurethat the recommendations are different, you can select No repeat in 3 days. This ensures that
if the same user sees the same campaign multiple times in 3 days, e user will see different recom-
mendations.

Thevisual editor displays the number of positions you chose to set up.

In each of the positions, you can choose one or more different strategies available. The strategies in each pos-

ition are independent of each other. So, you can apply a different strategy or combination of strategies to each
position.

Click a Strategy field and scroll through the drop-down list. (You can start typing in the name of a strategyto fil-
ter thelist.) When you find the strategy you want, click its name to add it to the product position.
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i Product1 @ Duplicate

Strategy Expression Hints ©

Abandoned basket products

Please click here to select

Best sellers by conversion
(last 90 days)

Best sellers by revenue (last
30 days)

Best sellers by revenue per
product view (last 90 days)

Best sellers by units (last 7
days)

Best trending (last 30 days)

it Product 2 @& Duplicate

Strategy Expression Hints

@

Abandoned basket products

Please click here to select

Fallback product set
Search product set

x

i Product 3 @ puplicate x

Strategy Expression Hints ©

Abandoned basket products

Please click here to select

Fallback product set
Search product set

[# Save campaign Cancel

You can stack strategies for each position, one after the other, so that the system finds products that match the
first strategy in thetop line first. If that strategy returns no products, the next strategy in the stack is tried, and so

on, until the position is filled. For example, a strategy stack might ook like this:

© Episerver2019
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it Productl @& Duplicate X

Strategy Expression Hints @

Abandoned basket products

Recently viewed products

Mew products (last 14 days)

Best sellers by units (last 7
days)

Please click here to select

Fallback product set

Holiday sale

In this example, Episerver searches for products that were abandoned by the user (based on the email address
of the recipient, having browsed or purchased on the site using the same email address). If no product was
found, Episerver uses the second strategy line to find recently viewed products. If it does not find any recently
viewed products, it finds new products (recently added to the site) from the past |4 days,and so on, until a
matching product is found. See Creating a product set for information about product sets.

Note: The example strategyalso has a fallback product set specified.

o Reorderthestack of strategies. Drag and drop a strategy up or down in thelist.
o Reorder product positions. Grab the button in the top leftand drag it to the desired order.

Duplicate. Click Duplicate to copy the same strategy stack in another product position.
Delete. Click Xin the top right corner.

Toensurethatthereis neverablank position in the Mail campaign, you can do either of the following actions:

« Fallback product set. Select a product set froma list of pre-selected products that can appear in the
recommendations if none of the strategies return a result.

© Episerver2019
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Note: Fallback product sets and top-ups will not follow hints or expressions applied to
the product position.

o Usetop-ups check box. Ensures that the system displays a best seller fromthelast 7 days, if none of
the strategies in the stack return a result.

Personalized and Merchandised recommendation strategies

You can use over 30 different strategies in Mail, singularly or in combination.

o Personalized strategies. Depend on the association of personal web behavior to an individual email
address. For example, recently viewed and abandoned basket are linked to actions that an visitor has
completed on the website.

o Merchandised strategies. Relate specificallyand onlyto products. For example, best sellers, best trend-
ing,and new products do not depend on whether the email recipient sawthe products.

Thefollowing table shows example personalized and merchandised strategies.

Abandoned basket products Best trending (last 30 days)
Cross-sells from previous purchases and views Best sellers by units (last 7 days)
Newly discounted products from viewing history Best sellers by revenue (last 30 days)
Popular co-purchased products New products (last 7/14/30 days)

Recently viewed products

You should adopt a combination of personalized and merchandised strategies to ensurethat emails are optim-
ized to generatethe best sales returns.

Thereis no single best answer for which stack of strategies generates the most engagement because this varies
on a client-by-client basis. The nature of what is being sold or offered on a site also is an important con-
sideration becausethis has a direct bearing on which strategies it is best to deploy. For example, a fashion site
will have completely different buying behavior to a site that sells building supplies. A fashion site retailer may
wantto focus strategies on as much personalization as possible, while a building supplies retailer may want to
focus more on the merchandised strategies available that are devised based on the crowd behavior captured.
Over time, more emails are personalized as Episerver associates web behavior to further email addresses.

© Episerver2019
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Toseea fulllist of strategies, expressions, and hints, click Help @ in any product position to open the Help sec-
tion.

Product 1  Duplicate X

Strategy Expression Hints

Helpful information

Strategies v
Expressions v
Hints v

Filtering strategy results using Expressions and Hints

Tonarrowand restrict the recommended products in your Mail campaigns, add rules in the Expression and
Hints sections for each product position. These rules work in conjunction with the configured recommendation
strategies by filtering the strategy output using the specified parameters.

o Expressions. Explicit rules that the recommended products must match to appear to the email recip-
ient. Expressions ensure that certain product attributes are included in the selection. For example, if
you wereto use the Recently viewed strategy, you could specify an expression to show onlythose
products that were recently viewed and are from a specificbrand or category you want to push. To
usea certain product attribute in Expressions, pass the attribute and value to Episerverin the product
catalog feeds imported for your site.

o Hints. While expressions let you filter by a specific product attribute and its value, and are configured
for each product position individually, use Hints as a broader rule to take into account what other
products are recommended in the same campaign. For example, if you use the Recently viewed
strategy, you may want to exclude items that were previously purchased (recent purchase), or show
products fromthe same category. You can do this with a hint (but not with an expression because
recent purchaseis nota product attribute provided in product catalog feeds).

Adding an expression

Toadd an Expression to an individual product position:

© Episerver2019
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|. Selectthe Expression tab for the desired position.

Product 1  Duplicate %

Strategy Expression Hints @

? Toggle advanced <

Colour ¥ equalsto v red a n Add group

2. Openthefirst drop-down menu and select the attribute (such as colour) that you wantin the rule
(based on the product catalog feed, plus a few attributes Episerver created by default). If you do not see
the attribute that you want, you can add it to your product catalog feed.

Product 1  Duplicate %

Strategy Expression Hints @

? Toggle advanced <
Category v | equalsto v Last viewed n n Add group
Please sslect -
Products

r.availablecolors

r.availablesizes

St r.averagerating

Brand

Category

3. Selectthe condition you wantin yourrule.
o Forattributes thathaveatextvalue, such as Coloror Brand, select equalsto or NOT equals
to.

o Forattributes with a numericvalue, such as Sale price or Unit price, you also can use com-
parison operators like greater than or less than.

4. Inthetextfield on theright, enterthe value of the attribute that is evaluated in this rule. You can start
typing in the boxto filter the results.

© Episerver2019
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Note: Most attributes have a drop-down list with possible values when you select the text
field. For numericvalues (such as prices) you will not see a pre-populated listand you will
need to enter the value manually.

Product 1 & Duplicate x

Strategy Expression Hints @

? Toggle advanced <

Colour ¥  equalsto v |Search a Add group

garey

Last viewed

Product 2 @ Duplicate x

Strategy Expression Hints @
Best sellers by conversion
(last 20 days)

5. You can add multiplerules for the same position by clicking Add group or plus (+). When using mul-
tiple rules, you can chooseto apply one or more of themto the product position, by setting the AND or
OR operator.

Toremovearule, cick minus (-) nextto it.

Adding a hint
ToaddaHinttoan individual product position:

|. SelecttheHintstab for the desired position.

2. Inthedrop-down menus select the hint you wantto apply. You can apply up to two hints for each
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product.

Product 1 & Duplicate %

Strategy Expression Hints @

Please select a hint v Please select a hint v

Please select a hint
category
core-size
x #  Product 3 @ Duplicate x

"1 days-to-end

days-to-start

Abandoned basket products
no-recently-bought

Please click here to select

e

Strategy Expression Hints @

no-recently-bought-attr
Fallback product set
no-sale-product > >

Search product set
remove-duplicate
sale-product
unique-attribute
unique-brand

unique-category

unique-parent-category

You can use Hints and Expressions in combination, but be aware that the more you add, the more you restrict
the range of products from which to choose to generate useful recommendations.

When you have configured the products in the campaign, click Save campaign.

Select the HTML and preview step next.

Previewing and generating the recommendations code

TheHTMLand preview step lets you generate the code that is added to your email template, and lets you pre-
view the output of the mail recommendations widget.

Generating the HTML code to add to your template

|. Select your ESP fromthe drop-down list to populate the fields for the Variables. If you do not see your
ESP, select Custom and manually insert your ESP email variable in the Email address variable field.

© Episerver2019
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This information is available from your ESP, so contact your ESP account manager or support team, if
you are unsure what the correct variableis. (Depending on your client setup, you may see additional
fields for other variables; for example, if you have Triggers and used a trigger strategy in your Mail cam-
paign,a Trigger fire ID variable field will be present.)

Note: The email address variable is required to let Episerver identify the user by their
email to serve personalized recommendations that are specificto the user. Upon sending
an email, your ESP populates the variable in the link with the recipient's email address. If
thevariableis not present oris incorrect, Episerver is not informed of the user's email
address, and therefore cannot personalize the recommendations.

W, Reports Merchandising Mail ~ Triggers Promote

Configure your Mail campaign Create a new campaign

Style editor Configuration HTML and preview

New campaign

Generate HTML code

Ermnail service provider: Please select T

Presets N
Bronto
Cheetah Digital

Preview or send| Cheetzhmail

Compost

Enter a test email a| ~ Dotmailer

Emark

Emarsys

Inxmail

MailChimp

Mandrill

Pure360 H
Redeye [# Save campaign Cancel

Responsys

SDL

© 2017 Episerver Silverpop

Smart Focus (Email Vision)
SmartCast

Teradata -

@ Preview email

© Episerver2019
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2. Afterthevariableis populated, click Generate code. The generated HTML code appears.

W, Reports Merchandising Mail ~ Triggers Promote Account ~

stomise email attributes

Configure your Mail campaign Create a new campaign

Style editor Configuration HTML and preview

Generate HTML code

Email service provider:  Optiva r
Variables
Email address: Trigger fire ID:
{recipientid} {externaltriggerid}
<!-- RECOMMENDATION #1 --> -
<!-- recommendation link and image for recommendation #1 --»

<& href="https://abcde.episerver.net/link.page’e={recipientidjdsite=clientsitefuid=alb2c3daf58rno=0atriggerFireld=
{externaltriggerid}"»<img src="https://abcde.episerver.net/image.pageie=
{recipientid}&site=clientsite&wid=alb2c3d4f5&rno=0&triggerFireId={externaltriggerid}” alt="Just for you" title="Just for
ou"/><far
4 <!-- product information link and image for recommendation #1 --»

<a href="https://abcde.episerver.net/link.page?e={recipientid}isite=clientsitefwid=alb2c3dafs&rno=0&triggerfireld=
{externaltriggerid}”»<img src="https://abcde.epizerver.net/productinfo.pagefe=
{recipientid}&site=clientsitefwid=alb2c3d4f5&rno=0&triggerFireld={externaltriggerid}” alt="Just for you" title="Just for
you"/></a>

<!-- RECOMMENDATION #2 -->

<!-- recommendation link and image for recommendation #2 --»

<a href="https://abcde.episerver.net/link.page?e={recipientid}isite=clientsitelwid=alb2c3dafs&rno=1&triggerfireld=
{externaltriggerid}”»<img src="https://abcde.epizerver.net/image. pageie=
{recipientid}&site=clientsitefwid=alb2c3d4f5&rno=1&triggerFireld={externaltriggerid}” alt="Just for you" title="Just for
ou"/></ax
4 <!-- product infermation link and image for recommendation #2 -->

<a href="https://abcde.episerver.net/link.page?e={recipientid}fsite=clientsiteluwid=alb2c3d4fs&rno=1&triggerfireld=
{externaltriggerid}”»<img src="https://abcde.episerver.net/productinfo.pagefe=
{recipientidj&site=clientsitefwid=a1b2c3d4f5&rno=1&triggerFireld={externaltriggerid}” alt="Just for you" title="Just for

o e fas

§ Generate code

Preview or send a test email
YOU@YOoUrcompany.com

@ Preview email = Send test email

© 2017 Episerver
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3. Copyand pastethe HTML code into your email template to retrieve recommendations.

The generated HTML code is annotated to clearly showthe links for each product recommendation.
Each recommendation consists of two images (the productimage and the product information image),
and each of these is commented so you havethe flexibility to use the images in the way you want to best
fit your template design.

The generated code does not include any other formatting. You can add HTML and CSS in your tem-
plateto style the recommendations, such as addingthemto a table or resizing the product images.

Previewing your campaign

To previewthe output of the configuration you have set up, you can choose one of the following options:

Preview or send a test email

joe.sample@example.com

@& Preview email

o Previewthe email recommendations within the for the Personalization Portal (showing recom-
mendations below the Preview email button).

Preview or send a test email
joe.sample@example.com

@ Preview email B4 Send test email

Hello,

This is an example of what the Episerver recommendations widget will look like in an email.

r

&! =IE)

Savoy Bed

Valencia Bed Wired Gold
Linen Linen Ribbon — 5m
Collection Cellection £6.00

£15.00 £25.00

Detailed information

(& Save campaign Cancel
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o Sendatest email to your email address to view the recommendations within a basic email template.
You must enter your email address in the field above the Send test email button beforehand.

When you preview the recommendations in for the Personalization Portal, a sample output appears for the
email address you entered. You can try out different email addresses to see how the recommendations may
look for different users.

You can view information about the recommended products in the preview. Click Detailed information below
the recommendations to open a new browser tab or window; detailed information appears for each recom-
mended product,and the strategythat generated the recommendation.

Widget : Campaign
Recommendations

refCode: Tass
createdDate Sun Jan 22 04:12:06 GMT 2017
Title ! Bed Linen Collection
Categories Sale>Bedroom , Offers=Bedroom , Bedroom=Pillowcases
pricerange = cheap
agegroup = senior
type = bedroom
discount =true
type = sale
recommendmaster =n
type = offers
fabric = cotton linen
twetype = pillowcase
ismaster=n
browsable =y
Attributes detail = linen border
emailrecommend =n
width =19.5
height=0.7
length =27
weight=0.24
collectplus =y
masters = -bed-linen-collection
pcat= -bed-linen-collection/p
originalurl = hitp /i bed-inen-collection
stockavailable = 1000.0
defaultcategory = bedroom=pillowcases

sale: 15.0 GBP
Prices unit 25 0 GBP
GeneratioStrategy Best trending (last 30 days)
Algorithm EmergingProduct
e
Image
:trying at position 0 (-)
applies for hint: sale-product : (sale-product)
Applies for filter (HintsFilter)
Applies for filter (MinStockFilter{minStock=1))
Debug Applies for filter (ExclusionsFilter)

Applies for filter (DuplicationFilter)

apply for expression ({1 s R e s e rcategory=="Clothing=Swimwear’))
Applies for filter (ExpressionFilter)

: Applies for filter (MinStockForvariantFilter(minStock=1))

= R
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Mail Strategies

Thefollowing tables shows Mail strategies.

Abandoned bas-
ket products

Best sellers by con-
version (last 90
days)

Best sellers by rev-
enue (last 30 days)

Best sellers by rev-
enue per product
view (last 90 days)

Best sellers by
units (last 7 days)

Best trending (last
30 days)

Besttrending based
on previous pur-
chases and views

Co-purchased
products based on
previous pur-
chases

Co-purchased
products based on

Shows products that were added to the basket but not purchased. Only baskets
abandoned within thelast 90 days and products currently available are considered.

Show best sellers based on conversion rate fromthelast 90 days,and the cat-
egories that the customer viewed.

Show products that generated the most revenue on site in the last 30 days. This
strategy also takes categories into account; that is, it gives bias to products that sold
well,and are in the same category with which the customer has most interacted.

Show products that generated the most revenue per numbers of views in the last
90 days. This strategy also takes categories into account; that is, it gives bias to
products that sold well, and are in the same category with which the customer has
most interacted.

Show best sellers based on number of products sold in the last 7 days.

Show products that are gaining popularity; that is, whose unit sales are growing the
mostin the last 30 days.

Show products thatare gaining popularity; that is, whose unit sales are growing the
most, based on the customer's previously viewed products and purchase history.

Show products that other customers also ordered when purchasing the same
product as the customer, and that are in any category from which the customer has
purchased.

Show products bought together with products the customer has in their wish list.
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wishlist

Co-viewed
products based on
wishlist

Cross-sells from
previous pur-
chases and views

New Products
(last 7/14/30 days)

New products
from purchased
categories (last
120 days)

Newly discounted
products based on
viewing history

Newly discounted
products from
viewing history

Popular co-pur-
chased products

Popular products
based on previous
purchases and
views

Popular products
based on recent
views

Popular products
from categories

Show products viewed together with products the customer has in their wish list.

Show products bought together with products the customer bought and viewed in
the past.

Show products recentlyadded to thessite (in thelast 7, 4 or 30 days).

Show new products from categories from which the customer previously made a
purchase (inthelast 120 days).

Show recently discounted products related to products that the customer pre-
viously viewed.

Show recently discounted products that the customer previously viewed.

Show popular items based on the customer’s purchased products (biased towards
the most recently bought product).

Show popular items from categories from which the customer recently made a pur-
chase. If not enough are found from purchased categories, it shows popular
products from categories that the customer recently viewed.

Show popular products based on the customer's recently viewed products.

Show popular items from categories that are related to categories from which the
customer made a purchased.
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related to pre-
vious purchases

Popular products
from co-pur-
chased and pur-
chased categories

Popular products
from co-pur-
chased categories

Products from
dailytrigger cam-

paigns

Products fromin-
session trigger cam-

paigns

Recently purchased
products

Recently viewed
products

Recommendations
based on aban-
doned basket

Recommendations
based on the cus-
tomer's popular
views

Recommendations
based on dailytrig-
ger campaigns

Recommendations

Show products that other customers bought together with the same product as the
customer, and arein the same or related category from which the customer made a
purchase.

Show products that other customers bought together with the same product as the
customer, and arein a related category from which the customer made a purchase.

Used only with Triggers. Show products from daily trigger campaigns, such as Tar-
geted discounts, High product interest, Post purchase, Low-in-stock abandoned-
basket.

Used onlywith Triggers. Show products from in-session trigger campaigns, such as
Abandoned basket, Abandoned browse, Abandoned checkout.

Show products the customer purchased, the most recent first.

Show products the customer recently viewed.

Show related products based on the customer’s abandoned basket items (biased
towards the most recently abandoned product).

Show popular products from categories that the customer browsed most.

Used onlywith Triggers. Show related products based on the daily trigger used, such as
Targeted discounts, High product interest, Post purchase, Low-in-stock abandoned-
basket.

Used onlywith Triggers. Show related products based on the in-session trigger
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based on in-ses-

: : used, such as Abandoned basket, Abandoned browse, or Abandoned checkout for
sion trigger cam-

the current session.

paigns
Recommendations
based on recent Show popular items based on products the customer added to basket.
basket additions

. Show recommendations based on what other customers purchased or viewed with the
Recommendations - . . . .

o specified products. To use this strategy, a client needs tofill the value of the refCode vari-
based on specified , . . . .
roduct refCodes able in Mail recommendations links with product refCodes (for example, froma cus-
P tomer's order) and then the recommendations returned are based on those refCodes.
Recommendations . . P .
Show products froma particular category, which needs to be specified in the Hints

fromthe category

stz s section using the hint category.
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Example Mail campaigns

Thefollowing section lists examples of Mail strategy stacks to use in various types of email campaigns.

BAU newsletter

Selection of personalized products for use in BAU newsletters:

o Abandoned basket products

o Recentlyviewed products

o Recommendations based on abandoned basket

o Popularproducts based on recent views

e Cross-sells from previous purchases and views

o Popularproducts based on previous purchases and views
o Bestsellers by conversion (last 90 days)

e Other merchandising strategies or Fallback product set

Welcome email

Selection of personalized products for use in Welcome emails:

e Cross-sells from previous purchases and views

o Popularproducts based on previous purchases and views
o Recentlyviewed products

o Newlydiscounted products from viewing history

o Abandoned basket products

e Recommendations based on abandoned basket

o Bestsellers by revenue per product view (last 90 days)

o Other merchandising strategies or Fallback product set

Abandoned basket

Selection of personalized recommended products for use in Abandoned Basket emails:
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o Recommendations based on abandoned basket

e Cross-sells from previous purchases and views

o Popular co-purchased products

o Newlydiscounted products from viewing history

o Popular products from categories related to previous purchases
o Recentlyviewed products

o Bestsellers by conversion (last 90 days)

Order update/cross sell

Selection of personalized products for use in order updates or cross-sell emails sent to users who have pur-
chased on thesite:

o Cross-sells from previous purchases and views

o Popular co-purchased products

o Newlydiscounted products from viewing history

o Popular products based on previous purchases and views
e Co-purchased products based on previous purchases

o Popular products from categories related to previous purchases

Other campaigns and high-level strategy suggestions

o Marketing emails and newsletters
o Weekly or monthly newsletters
Show a selection of products to the customer based on the following strategies:

« Abandoned basket products

« Recentlyviewed products

¢ Recommendations based on abandoned basket
o Cross-sells from previous purchases and views

« Popular products based on previous purchases and views
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If the customer is newto thessite (that is, does not have enough behavior tracked by
Episerver), the customer is presented with best trending items on the site and best sellers
based on crowd behavior.

« Announcement emails

« Newarrivals. Similar to the strategies above but boosting products recently added
tothesite (usethe hint new-product).

o Sale.

m Presenting onlyitems on sale

m  Aselection of products thata customer viewed on the site and that since
were discounted

m [tems on salerelated to the customer's browsing and purchasing beha-
vior
m  Abandoned basket products

m Recommendations based on abandoned basket.
If the customer is new, the customer is presented with popular products on sale
and best sellers on the site based on units, revenue, conversion and revenue per
product view.
« Events/competition emails

Show a selection of popular products from the customer’s favorite categories:

o Popular co-purchased products
« Abandoned basket products
¢ Recommendations based on abandoned basket

o Besttrending products in the customer’s favorite categories
If the customer is new, the customer is presented with best sellers and new products on site.
o Loyalty/reward newsletters

e Cross-sells to previously viewed and purchased products
« Popularitems from favorite categories
« Abandoned basket products

¢ Recommendations based on abandoned basket
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o Recentlyviewed products

o Bestsellersin favorite categories
o Transactional and system emails
« Registration /account creation confirmation emails.

o Cross-sells to previously viewed and purchased products
¢ Popular items from viewed and purchased categories

o Recentlyviewed products

« Abandoned basket products

o Newlydiscounted products from viewing history

¢ Besttrending productsin favorite categories

If the customer is new, the customer is presented with a mix of Best trending and Best selling
items.

o Order confirmation

¢ Cross-sellstothe purchased items
o Popular co-purchased products

e Recommendations based on abandoned basket
o Orderdispatched

e Cross-sellstothe purchased items
¢ Popular co-purchased products

« Recommendations based on abandoned basket
« Abandoned basket/browse

¢ Recommendations based on the abandoned products.

« Customer's previous buying and viewing behavior.
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Creating a product set

You can group products that you want to promote or sell, and you can use product sets in expressions. To cre-
atea product set:

|. Selectthe Productsets tab.
2. Click Createa product set. A pane appears.

Product sets Custornise email attributes

Manage your product sets

Edit product set

Name: Example premo

Products:
Zip Jacket b4 Wind Jacket y
55555 98798

Jacket

Clear all

A o sg biker-style denim jacket.

Sports Jacket The jacket featun full length zip fastening, 72222
four front po ffs.
Puffer Jacket M * 17 (185cm) 73333
Small to size
. Biker Jacket

-

[ Save product set [e=hls!

3. Enteranamefortheproductset, such as Holiday Sale.
4. Add productstoa setin the following ways:

o TypeinthenameorrefCodeof a productinthe Products field. A list of results appear. Click a
producttoadd it.

o Typeaspaceinthe Products field and available products appear for you to select by clicking
each product.

o Draganddropacomma-separated values (csv) file (or clickand select thefile) in the Upload a
CSVfile space.
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Note: A productset can contain up to 200 products.

5. Click Save productset. Your new product set appears in the list, where you can edit, delete, and copy the
sets.

Manage your product sets Create a product set

Products in set Image Name of product set Edit - Delete - Copy

63582, 63631, 63264, 63365, 65644, 63366, 6
4555, 62883, 58653, 63601, 63865, 63788, 63
602, 63866, 63602, 50972, 63593, 63594, 636 5 =
now promo Ed
50, 65411, 634597, 63871, 63378, 63774, 6377 P o @
5, 63710, 63776, 63336, 63777, 64108, 63515,
63636, 63638, 63709, 60022, 64050, 63232

€7332, €7047, 66496, 67652, 68206, 68205, &
€796, 68236, 68435, 8550, 67274, 57054, 67
273, €9152

&
=8

Mens holiday campaign rd

55555, 38738 Example promo Ed

B
=4

£8577, 63324, £8532, 68531, 69552, £8530, &

£677, 68653, 68574, 63875, 63533, 685328, 53

562, 68350, 63422, 69631, 63036, 67073, £33

27, 63418, 67437, 63523, 63035, 63332, 6733
0, 63273

Womens Holiday campaign Ed

5]
=
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Episerver Digital Experience Cloud

The Episerver Digital Experience Cloud™ unifies digital content, commerce and marketing in
one platform, including omnichannel solutions for intelligent campaigns. The platform uses
artificial intelligence and behavioral analytics to deliver personalized experiences every-
where. With our secure, reliable platform you can quickly increase engagement, revenue and
productivity, while getting the fastest time to value.

About Episerver

At Episerver, we believe digital transformation is a journey. We have been guiding customers for more
than 20 years in providing standout digital experiences. Today our network of 880 partners, in 30 coun-
tries, supports 8,000 customers and over 30,000 websites. Founded in 1994, Episerver has offices in the
US, UK, Sweden, Australia, Germany, Denmark, Finland, Norway, Poland, the Netherlands, Spain, South
Africa, Singapore, Vietnam and the UAE.

For more information, visit episerver.com.

WwWw.episerver.com
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